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Session Goal

How to create the optimal 

customer experience while 

maintaining  security and privacy 

policies.
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Tips to Keep in Mind

Privacy and Security by Design

User Control Builds Trust

Collaboration and best practices shared across 
the IT industry and among organizations 

Adopt and enforce strong data management, 
storage, transfer and disposal policies 

Get involved
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Contact Information

Michael Zaneis, VP Public Policy
Interactive Advertising Bureau
mike@iab.net

Peter Cullen, GM, Chief Privacy Strategist
Microsoft Corporation
pcullen@microsoft.com

Alissa Cooper, Chief Computer Scientist
Center for Democracy and Technology
acooper@cdt.org


