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Overview

All Customers expect that ALL of their feedback is
heardéand acted on.

Not all Customer Feedback Mechanisms are created
equal.

Direct versus Indirect Feedback Mechanisms.

CAN SPAM Definitions
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Where Can You
Find Feedback?
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Through
ISPS
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A: There is much more spam now

Respondents perceive less spam, regardless of ISP provider. Compared to 2007, fewer
people agreed with the statement 6There
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Source: Habeas / Ipsos Survey, Spring 2008 Base sizes: 2007 n=2,347 2008 n=3,202
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