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e Understand the threats you face
« Prioritize based on industry/size
» Some threats affect EVERYONE
e What to consider
« Direct attack on your infrastructure
= Impersonation of your Internet presence
« Subversion of trusted third parties

e Dealing with the threats
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~) Your Brand is Your Castle

So how do you defend it?
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O oetense Depth

Hily, rlo honki ndé wall s
A moat (with alligators!)

Alert sentries

An army

But we want people to trade

Gate

Clever guards at the gate
Signposts to the castle
Town crier
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